
GETTING PAST THE PANDEMIC: 
TRAFFIC SAFETY MESSAGES 
AFTER COVID
Maryland’s All-encompassing Highway Safety 
Campaign Focused On Safe Driving Behaviors



PAST CAMPAIGNS
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Create an overarching traffic safety awareness 
campaign for Maryland.

OBJECTIVE
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Create an overarching traffic safety awareness 
campaign for Maryland.

OBJECTIVE

One-off, disparate campaigns, 
resulting in ROI peaks and valleys 
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Boom and Bust



Create an overarching traffic safety awareness 
campaign for Maryland.

OBJECTIVE

Compounding Success
Sustained equity-building campaign, 

resulting in compounding ROI
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PLAN FOR PAID MEDIA IN MARKET
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JANUARY 2020 
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The Month Everything Changed 

MARCH 2020 
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ROLLOVER SIMULATOR 
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EXPANDING BE THE DRIVER
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KEEP SUMMER ALIVE
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WHAT TO DO IN A ROADSIDE EMERGENCY
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GHSA/UBER HOLIDAY RIDESHARE
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Develop, implement, and evaluate a speed 
management pilot program.

Combine proven and innovative countermeasures 
that could be used as a model for other states.

GHSA/IIHS SPEED MANAGEMENT PILOT PROGRAM
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BISHOPVILLE, MD
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BISHOPVILLE, MD
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E’s of Traffic Safety
• Engineering 
• Enforcement
• Education

Safe System
• Safe Road Users
• Safe Roads
• Safe Speeds

COLLABORATIVE APPROACH 
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FULL PAGE 
INSERTS IN THE 
DISPATCH AND 

FLYER
Weekly print publication, 

every Friday, reached 
48,000 people across 
Worcester County in 4 
weeks. More than 500 

flyers given to community 
members. 
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SOCIAL MEDIA

Facebook, Instagram, 
and Snapchat reached 
more than 60,000 social 

media users
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WAZE ZERO 
SPEED TAKEOVER

More than 450,000 
geofenced ads 

delivered to users when 
they stopped for at least 
3 seconds and had their 
navigation apps open
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BILLBOARDS

North and South facing 
billboards served 
nearly 1 million 

impressions to motorists
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ROADSIDE
SIGNS

Twelve sets of       
36 x 24-inch signs 
garnered more 

than 4,500 
impressions daily
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FUTURE CAMPAIGNS 

• Child Passenger Safety

• Stopping for School Busses

• Expanding Move Over 
& Roadside Emergencies 
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Questions?
Anna Levendusky 

Communications Manager 
Maryland Department of Transportation 

Motor Vehicle Administration’s
Highway Safety Office

Alevendusky@MDOT.Maryland.gov
(443) 628-8447 

mailto:Alevendusky@mdot.Maryland.gov



