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As of June 2020, Snapchat announced an average of 238 million

people were using Snapchat each day.

On average Snapchatters open the app more than 30x per day &
average 30 minutes a day on the app.

Snapchat reaches 90% of all 13-24 year-olds and 75% of all 13-34
year-olds in the U.S. per

According to Statista.com, 34% of US teens ranked Snapchat as the
most popular social network in Fall 2020.

Various features include:

e Stories
e Discover
e AR Tech



https://forbusiness.snapchat.com/blog/top-3-reasons-to-advertise-on-snapchat?utm_source=GoogleSEM&utm_medium=PAIDB2B&utm_campaign=G_Search_Brand_CA_Gamma%7CSnap_Business&utm_term=CA&utm_content=Forbusiness
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You don’t need a Business Snapchat

* It's not common to post organically for
L - 180
Advertisers need only seconds to

businesses break through with Gen Z
* You don't need a Business Page in order ad recall among those who

watched 0-2 seconds

to advertise on Snapchat N
Capture user’s attention within the first
1-2 seconds
Does not need to be polished like a TV spot,
but should still align with brand
There's a lot of inventory out there for ads -

low CPM means cheaper than other platforms







500 million people use Instagram Stories
every day on average

Instagram was able to adapt the Stories
format with their massive (1 billion+
users in fact) userbase

71% of Instagram’s users are under the
age of 34 years old (30% 18-24 and 33%
are 25-34).

According to Statista.com, 24% of US
teens ranked Instagram as the most

popular social network in Fall 2020.

INSTAGRAM ENGAGEMENT

Average engagement rate per post on Instagram
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Bigger potential audience size
If you have a Business Account, you can post and
reach your followers organically.
 Can be more native (i.e. show behind the
scenes, live events, etc.)
Ads seem to cost a little more (higher CPM)
Can promote static images or longer videos
e But highly recommend short videos with
promoted campaigns with a strong CTA
(“Swipe Up”)
Can utilize Facebook/Instagram’s ad targeting

options for promoted campaigns

Distribution of Instagram users worldwide as of April 2020, by age and gender
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TikTok US Adult User Distribution, by Age and Income :: .- 'Sgrl:ting
in March 2020 ecece
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65+ B 1.0% users of TikTok are ages 18-24

uur <25k GG 5.4
$25-a0k GGG 1:.2%
sq0-60k GGG 12.4%
s60-75k GGG 7.2
s75-100k G 1.6
s1o0k-+ | 10.2°%

Published on MarketingCharts.com in May 2020 | Data Source: Comscore

Based on total unique visitors using mobile web & app; includes musical ly users

= BUCKET

MEDIA




US TikTok Users, 2018-2024
millions, % change and % of social network users

97.5%

55.8 58.3

24.3% [ 25.5% | 26.2%

2018 2019 2020 2021 2022 2023 2024
M TikTok users M % change % of social network users

Note: internet users who access their TikTok account via any device at least
once per month
Source: eMarketer, Feb 2020
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