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Traffic Safety = Human Factors + Engineering
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Communications Coordinating Council       

Coordinate + Collaborate + Communicate 
consistent road safety messaging

Communication & Marketing Plan
Consolidated Calendar + Program Snapshots + Media 
Strategies/Audiences

Click here: Communication and Marketing Plan

http://www.ltrc.lsu.edu/lcts/pdf/SHSP%20Communication%20Plan%20_Jan%202017.pdf
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Coordination: Top-down & Bottom-up Approaches
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Collaboration: Regional Coalitions

• Modelled after NHTSA’s Safe 
Communities Partnership Program

• Multidisciplinary 4E’s
Enforcement
Education
Engineering
Emergency Medical Services

• Each of the 9 Regional Coalitions has
Coordinator employed by the MPO
Safety champions
Local Agency Partners
DOTD District rep 
State Police Troop PIO 
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Communication: Behavioral + Infrastructure
• Consolidated Louisiana Safety Campaign Calendar 
• Traffic Safety Roundup monthly e-news

http://www.ltrc.lsu.edu/lcts/pdf/2017_LA%20Safety%20Calendar.pdf.
http://www.ltrc.lsu.edu/lcts/pdf/2017_LA%20Safety%20Calendar.pdf.
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Communication: Toolkit Tweaks and Shares

Customization of Resources 
Putting a Louisiana twist to it

Development and Sharing of

• Call to Action
• Campaign toolkits
• Social media scheduler
• Fact sheets
• Talking points
• Public Service Announcements
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Impact & Reach: Production of 30-sec PSA’s
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Impact & Reach: Public Engagement through Social Media
Earned 63,580 
views and reached 
119,810 people 
on social media
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Impact & Reach: Increased Engagement between Partners

Earned a total of 
279,366 views via 
social media. 

https://www.youtube.com/watch?v=LzzS43T2Ojs
https://www.youtube.com/watch?v=LzzS43T2Ojs
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Impact & Reach: Public-Private Partnerships
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Impact & Reach: DZD Brand Presence @ Events

Team branding as Destination Zero Deaths versus individual agencies
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Coordinate + Collaborate + Communicate 
consistent road safety messaging

Know more about Communications Coordinating Council.
http://www.ltrc.lsu.edu/lcts/shsp-communication-coordinating-council.html

Contact:
Rudynah Entera Capone
Rudynah.capone@la.gov 
225-767-9718

www.destinationzerodeaths.com 
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