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Reaching younger audiences
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The Landscape
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e “Micro—-blogging” platform and
social network

e 66% of Tumblr users are under
35, and 39% are under 25

¢ 29% of Tumblr users are Hispanic
or African American

23% of Teen Girls Use Tembir
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e 53% of Internet
users age 18-29 and
25% of Internet
users age 30-49

47% of African
American, 38% of
Hispanic Internet
users

32% of teens cite it

as their most
“important” social
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ENTERING AN INTERSTATE OR HIGHWAY
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3EFORE YOU SEE THEM.

users age 25-34

00 million people watch
ideos each month

8% of Internet users age
8-24, 23% of Internet

of American Teans Uso Vine
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Live Streaming Video

e Periscope

— Owned by Twitter; can stream directly to
Twitter

— Available for i0S and Android
* Facebook Live
—Max 30 minute broadcast

— Saved to your timeline after completion,
like other videos

— Available for verified pages

¢ YouTube Live
—Can only stream from desktop (not mobile)
—Will soon be replaced by YouTube Connect app
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Live Streaming Video

Periscope Video: Ride along & traffic enforcement in our ‘rage cae”
{Periscope broadeast)
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Strategy

e Who are you trying to reach?
e Where can they be found online?
* What do you have to offer?

e Which resources are available to you?
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Considerations

-

* Organization/agency social media policies
* Review/approval policies

* Records retention requirements

* Staff comfort/expertise with the tools

* How it fits with existing communications
channels
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Resources

* Time
— Plan on 2 hours per channel per week
* Content
— Do you have videos? Photos? Infographics?
— Editorial/planning calendar
* Voice
— Formal? Informal? Humor?
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THANK YOU!

Amadie Hart
President, Hart Strategic Marketing LLC
Communications Consultant, Governors Highway Safety Association
National Law Enforcement Liaison Program
ahart@ghsa.org
Twitter: @nlelp
@amadie
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