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About CEA

To expand the global consumer electronics
Industry and promote innovation through:

= Policy

* Industry Standards

= Market Research

= Events, including International CES®




CEA Bulletin

Recommended Practices for
Reducing Visual-Manual Driver
Distraction during Interactions with
Portable Electronic Devices

CEA-CEB30
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Driver-Device Interface Working Group

Created: May 22, 2013

CEA Bulletin
Pe O p I e : 44 Recommended Practices for

Reducing Visual-Manual Driver
Distraction during Interactions with
Portable Electronic Devices

Organizations: 29 CEA-CEB30

Month, 2014




Progress Report

[dReview Phase | Guidelines

[dDevelop basic principles

Drivers.
Portable device makers.
Software developers




Basic Principles

Do not obstruct driver’s view
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Basic Principles

Easy for driver to see and reach
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Basic Principles

Appropriate controls
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Basic Principles

Ability to alter, limit, eliminate display
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Basic Principles

One-handed operation should be possible
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Basic Principles

Information should be easily readable
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Basic Principles

Feedback should be timely and clear
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Basic Principles

Minimal driver attention to perform tasks
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Progress Report

[dReview Phase | Guidelines

[dDevelop basic principles

(] Specific recommendations
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CHILD SAFETY:

PROPER TELEVISION PLACEMENT MATTERS

THE CONSUMER ELECTRONICS INDUSTRY CARES

« Manufacturers, retalers and the rest of the consumer dectmnics indusTy are committed o
rrakirg harmes enter tain rment sates and enoyabe

« e L En oy o tele dsion, plessanotathatall mievisons -newan dold-mustbesupportsd on
Froper stands orinstalled acoording o he manuiacturer's recommandaions. Teewsions tha
am Nappropiately sLUated on dressers, bookcases, shaboes, desks, spembers, ches's, carts, otz

CHILD SAFETY:

PROPER TELEVISION PLACEMENT MATTERS

I

« ALWAYS makasura that he wall orceiing whene you are mouning heteevsion 5 appmophase.
Some mounts ana nat desgned o ba mountad o walls and celings with stea studs or andar
Haock comstruction F you areunsure, onactapmofessional instaler

«Rlvisons can be heareg & rminmum of twe people is requined for a wall or ceiling mount
nsmlation

MOVING AN OLDER TELEVISION TO A NEW PLACE IN

YOUR HOME

= ety new el edsion buyers mawe thar dder CRT televiions into a secondary mam after tha
purchiass of a flat-pand teledsion Specal care should ba mada in the plecement of older CRT
meviEms

+ ALWAYS place youroder CRT teession on fumiture that & sturdyand appropriate forits sze

and weight.
* HEVER place your dder CRT misvisonon a dresser wham children may be lempted touse the

dravers o climin
« ALWAYS rraka sureyour older CRT teledsiondoes not hang over the edgeofwur fumitore
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Homebuilder : Homeowner

Automaker : Driver
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Consumer behavior is key
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If consumers won’t use it,
we failed
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Radio Spots — Week of 4/7
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62,000

34,146

30,840

28,430

27,319

Source: Radio Ink Headlines 4/15/14

o







Thank you



